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Introduction
B U C O L I C O

P R O J E C T

Building Community Resilience through Communication & Technology
Despite signs of stagnation from the EEA's two major economies, the latest available
Eurostat data showed that as late as December 2019 the unemployment rate in the EU
(6.5%) continued on the downward course it began at the start of the series (2000),
marginally and stably exceeding those of the US (4.2%) and Japan (2.4%). [Eurostat
(February 2020) Unemployment rates by country, December 2019 update].
These assumptions held true at the time the proposal was initiated (Jan 2020), but research
soon showed that a 4/5 of the global workforce was affected by the Coronavirus pandemic
in Q1 of 2020, and that large reduction of working hours may affect Europe (7.8%) in the
following Quarter.
A TRANSNATIONAL ISSUE Within the Union, inter-national and intra-national employment
rate differences are extreme and, at times, on the rise. One demographic segment in
particular, the young adults aged 15 to 29 epitomises the NEET phenomenon, one bearing
profoundly troubling consequences on the socio- economic fabric of some Southern and
Eastern countries.
To this end, BUCOLICO aims to address a structural problem, likely to be heightened by
the lockdown of the world economy, i.e. low labour force participation among marginal
groups and areas via social and local development interventions.

Bucolico project has been funded with support from the European Commission.

The consortium project is composed by the following patners:
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C A S E

S T U D Y

Aspyro
INTRODUCTION AND SUSTAINABILITY
Jeroen and Lien, the founders of Aspyro, come from Belgium. They founded Aspyro because
they saw the burden of oxygen therapy and in particular of the nasal cannula. Not only do
people stare at the nasal cannula, it also causes irritation on the ears, leaves red marks on
the cheeks and easily slips out of the nose. That's why they came up with the Oxy-glasses.
These are glasses especially for oxygen users that allow them to breathe better, despite
suffering from a respiratory disease like COPD. With the Oxy-glasses, our ambition is to let
oxygen users live happier lives.
INNOVATION

VALUES AND STANDARDS

The Oxy-glasses are 3D printed eyewear
especially ofr oxygen users. They have a
groove in the frame in which the nasal
cannula can be inserted. This makes
oxygen therapy less visible, more
comfortable and more practical.
Tenuta
Cirrincione
also
combines
economic and social sustainability by
adding
many
collaborators
and
professionals to their core family
structure: “Our company would not exist
without the qualified support of our
agronomist and our consultants who
follow us with professionalism, patience
and competence".

Aspyro is the result of a shared drive to
create a positive impact. Their happy
customers reflect how the company is
creating this impact already now. And it is
their happiness that keeps the founders
motivated. It is happiness that can satisfy
their young hunger for bringing a positive
change. And it is also happiness that is the
key component in their mission.

LANDSCAPE
Aspyro is an online retailer with many
opportunities of the above products in
their own webshop. As consumers now
place greater value on sustainable online
shops and products, then it was advisable
to make their own webshop a shade
greener as well. After all, such measures
not only protect the environment, but also
provide for additional revenue and higher
profits.
-
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SCALABILITY AND RESILIENCE
Aspyro ‘s products leads to greater social
acceptance and more self-esteem with the
consumers
who
need
(medical)
devices/aids/protheses.
https://aspyro.be/?lang=en
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C A S E

S T U D Y

Become OFFICIAL
IINTRODUCTION AND SUSTAINABILITY
Let’s dive into our eco-friendly story. It’s the personal mission of Gaëlle Codron, the founder
of Become OFFICIAL, to make eco-friendly shopping an affordable experience, without
sacrificing style or convenience. Creating high-quality & stylish eco-friendly apparel and
accessories is what drives Become OFFICIAL. They want you to feel comfortable & confident.
They want to raise awareness regarding sustainability, in a joyful and cheerful way. That’s
why they try to add, whenever possible, a subtle hint to the environmental issues in the
designs.
INNOVATION
All the eco-friendly products of Become OFFICIAL are made for thelaidback happy men,
cheerful ladies and playful kiddos who share the passion for sea, sun & sand. The
products are designed and created in Belgium with love for the treasures of nature.
The founders love to get inspired by their travel memories and love for all the cute
animals out there. They want to share the happiness they experience from enjoying
each day to the fullest, (taking life as it comes) as well spreading there passion to
protect the beautiful creatures from having a bad day because of all the plastic waste.
Because these are the things that matter.
LANDSCAPE
Become OFFICIAL is an online retailer with many opportunities of the above products in
their own webshop. As consumers now place greater value on sustainable online shops
and products, then it was advisable to make their own webshop a shade greener as
well. After all, such measures not only protect the environment, but also provide for
additional revenue and higher profits.

-
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B E C O M E

O F F I C I A L

VALUES AND STANDARDS
Effortlessly caring for the environment, so the little ones of the next generation can
grow up in a clean environment. With Become OFFICIAL, consumers contribute
without any effort. Incredibly convenient, isn’t it? For now Become OFFICIAL mainly
works with recycled plastic bottles. By doing so, they ensure that they don't end up
into the oceans. The recycled polyester has almost 75% lower carbon footprint than
polyester. For those reasons they chose 'Become' as brand name. Become aware that
caring for the environment can be done without any effort.
SCALABILITY AND RESILIENCE
Every Become OFFICIAL item must fit into a beachy wanderlust lifestyle. The company
brings cheerful lifestyle fashion and wants to surprise with neutral designs that
continue to score. Today and tomorrow. Every detail has to be perfect. They are
determined to deliver high quality and less waste so consumers can attach more
meaning to every purchase.
https://becomeshop.be/en/collections
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BruFresh Food
INTRODUCTION AND SUSTAINABILITY
The company delivers products in and around Brussels on electric cargo bikes, shortly
after harvesting and straight from our farms to your plate. Fewer traffic jams, faster
deliveries and lower CO2 emissions. In short: a short chain promotes a sustainable city.
INNOVATION
They don't choose their producers randomly, but select farmers based on the
different values they apply to: Quality products that are grown locally. In addition,
they prefer the farms that employ social employment or circular production
processes.
LANDSCAPE
The ecological distribution platform BruFresh was created to connect farmers and
urban agriculture projects with quality products to top chefs looking for the best
products from the region. The company takes care of the contact between the
farmer and the chef, the purchase and sale of the products, the administration and
are responsible for the sustainable logistics. With their electric delivery bikes they
can offer better and faster delivery. They guarantee the quality of the products and
hey reduce traffic jams and the joint CO2 emissions.
VALUES AND STANDARDS
BruFresh mainly focuses on the higher segment hotel and catering industry. Within
this segment, extra attention is paid to the processing of products and their origin.
They try to help them with this by offering a fresh assortment of niche products.

-
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B R U F R E S H

F O O D

SCALABILITY AND RESILIENCE
BruFresh upscales the distribution of food in the city more sustainable and provides
top chefs with quality local products. They are already working with severa
restaurants and hotels based in Brussels with the following numbers.
- 9000 km more by bike, and therefore less by truck
- A total of 20,000 products delivered every year
- More than 2,250 deliveries every year
- More than 100 chefs convinced of our quality
http://www.brufreshfood.be/indexeng.html
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Crowdselling
INTRODUCTION AND SUSTAINABILITY
The company Crowdselling is founded by Lukas Van Orshoven and Nelly Verbestel as an allin-one fundraising platform for clubs and schools. It can start a ready-made webshop with
products from local suppliers. It can boost the revenue with a scoreboard, home delivery,
personalised mail and more.
INNOVATION
How will buyer-seller relationships unfold in the future? New distribution channels are
needed in today’s world, where creating and publishing content is an option for
everyone, but selling products remains a challenge. As more up-and-coming content
creators appear, the problem becomes more serious for non-for-profit organisations
where Crowdselling has the solution with their free webshop.
LANDSCAPE
Crowdselling is an online supporting platform for non-for-profits. As consumers now
place greater value on sustainable online shops and products, then it was advisable to
make their own webshop a shade greener as well. After all, such measures not only
protect the environment, but also provide for additional revenue and higher profits.
VALUES AND STANDARDS
It’s clear that society needs new distribution channels which support new types of
relations with the rights holders – including modern payment and copyright
verification methods. It’s critically important for these distribution channels of non-forprofit organisations to protect the interests of all people involved, from the initial
content creators to the consumers.
SCALABILITY AND RESILIENCE
The fundraising platform Crowdselling of Aalst has taken over the Woebel platform of
Antwerp in 2020. Woebel and Crowdselling both originated in 2018 as a tool to
organize sales campaigns for non-for-profits. Woebel has since focused on
- 0 2of wafels
associations and schools that include sales
online.

https://crowdselling.eu/
-
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Linguineo
INTRODUCTION AND SUSTAINABILITY
In 2017, after many conversations with pedagogical people, Maryia Hurkova and Steffen
Luypaert came up with the idea of the practical language task game "Language Hero" in
which a student literally talks to a virtual character and gradually receives feedback on the
use of the language he or she learns. That was the kickoff of the development of a unique
chatbot platform and unique speech technology, which form the basis of the company. The
company does it’s own research and strongly believe in collaboration with universities. They
want to use the knowledge that is available as much as possible to make better
applications.
INNOVATION
Linguineo offers an unique chatbot platform that goes very far in modeling
personalities and open conversations. Unique speech technology that recognizes
speech 3 to 4 times better than Google for trained contexts. The apps should be fun. In
cooperation with their partner Curious Cats they try to add the game element to all the
applications.
LANDSCAPE
Linguineo is an online supporting platform for language learning. As consumers now
place greater value on sustainable online shops and products, then it was advisable to
make their own webshop a shade greener as well. After all, such measures not only
protect the environment, but also provide for additional revenue and higher profits.

-

0 8 -

L I N G U I N E O

VALUES AND STANDARDS
As a tech and data driven company, Linguineo has underlying powerful chatbot and
speech technology using the latest innovations in artificial intelligence. Their chatbot
engine is better at open conversations than other chatbot engines and their
contextualized speech recognition recognizes speech with much higher accuracy
than generally available speech recognition for trained contexts.
SCALABILITY AND RESILIENCE
Linguineo is a promising B2B startup specialized in helping non-native speakers
acquire fluency. They especially want to help people in bottleneck professions such
as nurses and construction workers through task-based learning. As a founder
Steffen Luypaert has assembled a diverse and passionate team with which they will
bring a new way of learning languages to the market. They differentiate themselves
in 3 ways: fluency over perfection, scientifically backed effectiveness and a fun and
interactive experience.
https://www.linguineo.com/#!/home
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Markitect
INTRODUCTION AND SUSTAINABILITY
Markitect can help organisations to optimize their marketing by making the most of every
customer interaction both online & offline throughout their buyer and customer journey(s) as
well as by building a solid marketing foundation (strategy, technology, processes and data).
INNOVATION
Markitect guides companies to establish a innovative solid marketing architecture.
Nobody starts building a house by putting all subcontractors on a piece of land without
consulting an architect. Why do so many do this in marketing? Through an initial analysis
of all your customers’touchpoints across the entire buyer and customer journey both
online and offline, we give you insights on:
• Where are you leaking money in the journey?
• How can you convert more customers?
• How can you retain more customers?
• Why do customers leave?
LANDSCAPE
Markitect is an online supporting platform for marketing optimizations. As consumers
now place greater value on sustainable online services, then it was advisable to make
their own website a shade greener as well. After all, such measures not only protect the
environment, but also provide for additional revenue and higher profits.
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M A R K I T E C T

VALUES AND STANDARDS
Markitect optimizes contact points both online and offline across the entire customer
cycle. They ensure that the fundamentals of data analysis, marketing technology,
content marketing and customer experience are in place so that the consumers
ecosystem will spin like a flywheel. This cycle is a prerequisite for growth.
SCALABILITY AND RESILIENCE
Markitect gives consumers advise i.e. concrete action steps to improve their marketing
return on investment in the long term. Theyprefer to work on their fundaments in the
long term rather than making them spend their money on big expensive campaigns
that burn their money in the short term. For the execution, Markitect will work either
with the organisations own marketing team, their suppliers or with it’s own network of
freelancers. Markitectwill not leave the consumer alone with the implementation of
the actions.
https://markitect.be
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Noman Technics
INTRODUCTION AND SUSTAINABILITY
Noman Technics is focused on delivering high-quality disinfection devices, services and
solutions to its customers. They offer a complete line of disinfection equipment. They work in
close contact with their customers to obtain tailor-made solutions for a clean culture working
environment. Creating a healthier working and living environment is their priority!
INNOVATION
Norman Technics specialists thoroughly analyze the consumers business in order to
provide a tailor made disinfection solution that keeps them, their employees and their
customers safe. Noman Technics products are designed and made in Europe according
to the highest quality standards. The use of UV-C light is a highly effective way to
combat all types of micro-organisms. Virusses, such as the Coronavirus, bacteria and
fungi are almost immediately neutralized. Backed by knowledge, ample experience and
access to the most advanced products Norma Technics succeed in providing safe,
efficient and state-of-the art disinfection devices to their customers. Unlike many other
disinfectants, UV-C is not harmful for the ecological environment.
LANDSCAPE
Overexposure to UV-C light is harmful to the eyes and skin. Therefore, Norman Technics
UV-C products are equipped with motion sensors that ensure the device is
automatically shut down when any form of movement is detected. Your safety is their
priority!
VALUES AND STANDARDS
UV-C lamps used in the Noman Technics products are all CE and RoHs certified,
meaning minimal amounts of mercury are used, low energy consumption due to high
efficiency and less waste by longevity. UV-C light is 100 % biological.
SCALABILITY AND RESILIENCE
Norma Technics has experienced and highly qualified staff. They have more than 30
years in-house experience in lamp technology engineering. Only the best is good
enough!
https://www.nomantechnics.com/
-
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POPPY
INTRODUCTION AND SUSTAINABILITY
Your trip, your choice. Poppy is a mobility sharing service in Belgium. Choose from 500
shared cars, 400 e-scooters or 400 kickscooters in Antwerp and Brussels.
INNOVATION
The company has the following objectives, both in Belgium and abroad:
- the creation and development of a network and system for car sharing and / or rental
of vehicles in self-service (registration, reservation, geolocation, access to the vehicle,
billing etc.).
- the development of every type of land, passenger and freight transport, such as
courier services, specialized and other transport, private taxis, limousines, with and
without driver, taxis for disabled persons.
LANDSCAPE
With more than 1 million kilometers driven already, Poppy is completely changing the
way people move around in Belgium. Poppy is a pioneer in multicity modality, you can
now pick up a car in Brussels or in Antwerp and drop it off in the other city. It's
extremely convenient! But Poppy is also a pioneer when it comes to multimodal
mobility. They are not only offering car sharing, but they are also offering scooter and
moped sharing, and everything from the same app."

-
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P O P P Y

VALUES AND STANDARDS
Poppy covers the five biggest misunderstandings about car sharing:
1. ‘It’s only for the poor’ For many, a car is a status symbol. They buy an expensive car
to show it off. However, they do not think about the environment. The ‘fancier’ cars
are usually also the most polluting cars that are now being sold. When they do use
Poppy, for example, when their car is in the garage, they notice that Poppy is not so
paltry. All Poppy cars are in fact a premium edition and contain a lot of gadgets that
their own car also has.
2. ‘Carsharing is too expensive’ Although this claim conflicts with the first one, there
are also people who think in this direction. They start calculating but do not take
into account all the costs of their own car. With Poppy you pay an all-in price: fuel,
fully Omnium Insurance, maintenance, road tax, repairs, car wash and free parking
are all included with Poppy. Add all your costs together and then make the
calculation with Poppy. Most come out cheaper with car sharing!
3. ‘Car sharing is only for young people’ Car sharing is for everyone with a driver’s
license. With Poppy, you need your driver’s license for at least two years.
Nowadays, many pensioners can also use a smartphone and can therefore also use
the Poppy app. Just ask Fons De Lie. At the age of 79, he is one of the oldest Poppy
users.
SCALABILITY AND RESILIENCE
The term car sharing is relatively unknown. Yet car sharing has been around for
decades. You can split it up into two big groups: peer-to-peer car sharing and one-way
sharing platforms that offer cars to share. In the first group, people will share or make
their personal car available. Think of carpooling or renting out your car via a platform.
Poppy belongs to the second group, where organizations provide a whole fleet of cars
for their users. In this group, you can also make a subdivision between stationary
based and free-floating. With the first group, you have to pick up the car at a
predetermined location and also bring it back there. Think of Cambio. With the Poppy
free-floating system you can pick up the car where it is and leave it wherever you want
in the zone.
https://poppy.be/en/
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Puckolo
INTRODUCTION AND SUSTAINABILITY
In the Sint-Godelievestraat in Kortrijk there was a lemonade and water factory, which first
bottled table water and lemonade under the name Sint-Godelieve. Later it was very
successful under the name Puck en Puckolo with lemonade and fruit juice. The firm Herman
N.V. was started in 1919 in Heule by M. Herman. Production included "Samson lemonade"
and iced tea from "The Simpsons". However, this success did not last and the company could
no longer compete with the rise of sports drinks, among other things. In 2006 the company
was declared bankrupt and in 2011 it was announced that they would tear down the factory.
In 2019 bryonist Bram Algoet brings his grandfather's lemonade back to life with Puckolo!
INNOVATION
Across Belgium, parents and children are learning it the hard way. From De Panne to
Maaseik families set up makeshift lemonade stands, hoping to teach children the
virtues of capitalism, make a few bucks, or raise funds for charity. Then they find
themselves in trouble with the law if they do not first obtain a government license to
conduct their “food-vending business.” Their story also illustrates how children can
become fearful of the law and uninterested in entrepreneurship and philanthropy. But
Bram Algoet is not letting these barriers stop him. Since the bankruptcy of his
grandfather’s firm Hermans N.V. the brand Puckolo was shut down, Bram Algoet is
continueing the philanthropic efforts for a high quality limonade.
LANDSCAPE
Puckolo is an online distributor with many opportunities of the above product. As
consumers now place greater value on sustainable online products, then it was
advisable to orginase an online distribution. After all, such measures not only protect
the environment, but also provide for additional revenue and higher profits.
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VALUES AND STANDARDS
Quality is often used as the key point for those seeking to assuage those at loggerheads
to come to a compromise. “It’s okay so long as what is being made is of a high quality”
they say. However, quality is a red herring in the long term. It doesn’t matter if what is
being produced is a great soft drink, nor does it matter that there is an audience for it –
if it diminishes and dilutes the overall understanding of what limonade is.
SCALABILITY AND RESILIENCE
In addition Bram Algoet aims to convey its product and theme through friendly service
and a high-energy atmosphere. He wants to deliver a product so consumers remember
the moment when they enjoyed a good time, with good service, food and a high quality
lemonade offered at good prices.
https://www.puckolo.be/nl
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Skybase
INTRODUCTION AND SUSTAINABILITY
In 2020, 4 passionate entrepreneurs – each broadly experience in their specific field – joined
forces. Together they hold 1 straightforward objective: increase safety and efficiency in the
industry. Teamwork and partnership are the central pillars in this success story.
A total concept. You might see many small independent drone pilots coming your way, but
they are often unable to offer the desired quality level. By carefully training and guiding the
Skye pilots in accordance with industrial standards, we can offer our clientele exactly what
they need. In addition to inspection, SkyeBase has a separate branch that focuses on
innovation. By sharing practical experiences with research partners, new products are
developed to help the industry in their desire and need for innovation. Within SkyeBase they
have our own staff that engages in software and hardware innovations. Since they are
specialised in both innovation and inspection, they are able to work out custom drone
inspections along with our customer.
INNOVATION
Along with their customers, we make inspection methods more efficient and accurate.
Therefore they define the needs and develop and create new software and drone
solutions. To achieve our goals they use deep learning and data science technology.
1. Delivering actionable insights and pushing the state-of-the-art forward. They want to
revolutionize the use of drones in industrial environments to create a more
sustainable future where industrial installations are safer, more efficient and more
reliable.
2. Transitioning towards a safer, reliable and efficient industry. By using advanced
technologies like Drones, Artificial Intelligence, Virtual Reality, Augmented Reality,
they provide actionable insights to our industrial partners and support them in their
transition towards this sustainable future. In collaboration with their research
partners (e.g. research institutes, industry experts, solution providers) they will push
the state-of-the-art forward and tackle relevant market needs.
3. Innovative tools, research and innovation support for the industry. SkyeBase
Innovations focuses on developing new software and hardware tools that can be
used at scale by our industrial partners. They set up and participate in European and
Belgian research initiatives, boosting the latest developments in specific technology
domains (e.g. swarm technology) with a clear applicability in the market. They guide
their industrial partners during their innovation traject, supporting them with the
set-up and implementation of relevant proof of concepts in their processes.
-
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LANDSCAPE
The data specialists of Skybase analyse the consumers data by using Artificial
Intelligence. The report is efficiently visualized via their own data platform.
SkyeBase develops tailor-made reporting tools or can implement the consumers
specific data into online existing reporting tools. As consumers now place greater
value on sustainable online tools, then it was advisable to make an easy to use
platform. After all, such measures not only protect the environment, but also
provide for additional revenue and higher profits.
VALUES AND STANDARDS
SkyeBase has a wide range of experience. In addition to their own projects, they
regularly join forces by setting up inspiring collaborations.
SCALABILITY AND RESILIENCE
SkyeBase is the total inspection service provider & inspection platform developer
that helps asset owners and maintenance managers deploy and perform 100%
uptime inspections with drones and sensors for the management of their critical
assets. This with the aim of reducing costs and increasing efficiency in order to
work in a more ecological and safe way with the maximum use of intelligent
software to obtain actionable data analyzes.
https://skyebase.be/
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